CAREER PATH: ADVERTISING MAJOR


	Entry Level
	Mid-Career
	Pinnacle

	Copywriter

· Strong English/writing skills

· Understanding of psychology of target audience

· Command of Photoshop, Illustrator and Quark

· Layout and design experience

· Creative/Innovative 

· Exceptional communication skills
	Writer

Sr. Copywriter

Corporate Communications

Campaign Manager
	Editor

Marketing Director

Advertising Director

News Director

Communications Director

	Account Coordinator/Assistant Account Exe.

· Excellent customer services/sales experience
· Analytical and creative problem-solver
· Solid understanding of marketing concepts
· Strategic thinker
· Understanding of budget processes 
· Ability to hit deadlines
	Account Manager/Supervisor

Account Executive

Brand Manager


	Account Director

Public Relations Director

	Media Researcher

· Superior research and evaluation skills

· Ability to find target audience

· Negotiating skills

· Analytical skills

· Familiarity with local media/publications
	Media Planner

Media Buyer

Market Researcher


	Marketing Director

Media Director



	Production Coordinator

· Strong multi-tasking skills

· Knowledge of design cycle

· Strong communication skills

· Incredibly organized

· Basic software knowledge
	Production Manager

Traffic Manager

Designer

Production Artist

Account Executive

Project Manager
	VP Production

Project Director



	Graphic Designer

· Grasp of software (Quark, Photoshop, Ill.)

· Diverse page layout experience

· Able to design without computer

· Strong concepting abilities
	Art Director

Senior Designer

Production Manager

Project Manager


	Creative Director

VP Creative Services

Director of Design

	Document Specialist/Desktop Publisher 

· Grasp of software (Quark, InDesign)

· Long-document experience

· Template/Master Page creation

· Attention to detail
	Communications Manager

Publication Manager

Proposal Manager

Project Manager
	Creative Director

Art Director

Communications Director

Publications Director

	Presentation Specialist

· Generate charts/graphs

· Clean style & attentive to detail

· Fast turn-around

· Powerpoint, Photoshop, Quark, Illustrator
	Proposal Manager

Presentation Supervisor
	Communications Director

Presentation Director

Art Director


Media Researcher: Evaluate every media vehicle, from editorial content from newspapers, to cartoons to websites to talk radio to blimps. Utilizing data from media companies and independent research firms they analyze who's watching or listening to what, and can even predict how often the audience of a particular radio station might hear the client's campaign in a week.

Media Planner: Media Planners apply that research to develop media plans, specifying which media the client should purchase to reach their desired target audience with their message. They recommend not only the appropriate mix of media, but an advertising period and frequency that will get the message out while accommodating the client's budget.

Media Buyers:  These individuals turn the approved media plan into reality. They reserve the appropriate space and time and rate. They also monitor the media to make sure that the advertising actually appears when and where it is supposed to and, with some media, that the audience is as large as anticipated.

Account Executive: Liaisons between clients and agencies. They must know a great deal about marketing and its various components.  Account executives explain client plans and objectives to agency creative teams and supervise the development of the total advertising plan.  Their main task is to keep the client happy with the agency.  Because “account work” involves many personal relationships, account executives are usually personable, diplomatic and sincere.

Graphic Design: These individuals use the computer screen as their canvas. They manipulate scanned photographs, or render images from scratch. Many use a combination of techniques to provide solutions to a concept. The end result is usually a computer file that can be used for print, web, and multimedia projects.

Art Direction: These individuals have a background as designers, and in fact many function in both capacities. They manage the whole creative process from concept to final production. The main functions of an art director are conceptualization, artistic judgment, and project management. Art directors should have good management skills in order to coordinate the functions of the rest of the team. The art director would oversee designers, production artists, photographers, illustrators, writers, prepress technicians, printers and any and all other integral parties responsible for particular aspects of a project or campaign. 

Desktop Publisher/Presentation Specialist – General graphic design skills are needed for this position. These individuals generally provide support within a company producing low budget pamphlets, brochures, flyers and presentations that are printed via a laser or inkjet printer for limited circulation. Clip art is generally used with limited usage of Photoshop and Illustrator or Freehand applications to create basic graphics, charts and graphs. MS Word, Quark XPress, PageMaker, PowerPoint and CorelDraw are generally the common applications used. Extensive PowerPoint skills enable a more seasoned candidate to produce animated, slide show presentations. These candidates are generally self taught. 

Production Artist – A Production Artist has a working understanding of layout, type and color, and is able to take instructions from a designer on a complete layout, working proficiently in Quark XPress, PageMaker, Photoshop, Illustrator and Freehand. Responsibilities include producing final files that image properly to film. Prepress experience is vital; ability to prepare files for output, scanning and color correction. 

Copywriter: Copywriters help find the concepts behind the written words and visual images of advertisements.  They dig for facts, read avidly and borrow ideas.  They talk to customers, suppliers and anybody who might give them clues about how to attract the target audience’s attention and interest. This individual works closely with the marketing and graphic design team to develop positioning & company branding and develop contacts and relationships with PR & media representatives to help create media opportunities for the company and its products and services, as well as developing public relations strategies in support of the company’s goals and objectives.

Prepress Technician – These candidates check and troubleshoot files for color (color separation), fonts (typesetting), and graphics as well as extensive knowledge of the printing process and trapping. They perform preflighting on files to make sure all the elements of the piece are in correct form for output. Expert knowledge of Quark XPress, PageMaker, Photoshop, Illustrator and Freehand applications are essential. 

Junior Graphic Designer – Good general graphic design skills are needed for this position. Basic digital retouching, basic production skills and comp generation is required. Candidate must be familiar with the printing process. Usually has 0-2 years of graphic design experience. Graduated with either an Associates or Bachelor of Fine Arts degree in Graphic Design or related field. This candidate would be efficient with Photoshop, Illustrator or Freehand and Quark XPress. An ideal candidate would perhaps have done a professional internship while in college or perhaps worked in some type of service bureau.

Mid-Level Graphic Designer – In addition to the requirements for Junior Graphic Designer, drawing skills are often an added feature. This individual would have experience with layout, typography, and have a solid grasp of design trends. Prepress experience is essential to be able to prepare files for output. Time management is also essential, this position tends to have to tackle multiple tasks at the same time. A minimum of 2 years of professional experience is generally expected. The portfolio of a Mid-Level Graphic Designer should consist of brochures, posters, pamphlets, but could also extend so far as to include marketing collateral, logo design, and corporate identity. An ideal candidate should have some basic knowledge of the web. A Bachelor of Fine Arts degree in Graphic Design or related field is usually required. Advanced knowledge in the software applications Photoshop, Illustrator or Freehand, Quark XPress and possibly PageMaker and PowerPoint.

Senior Graphic Designer – At this level, this individual should possess all the requirements for Junior and Mid-Level Graphic Design and should also be experienced in client relations. This individual could, in fact, have management responsibilities working in tandem with an Art or Creative Director. This person would have experience brainstorming and conceptualizing; being able to translate ideas into storyboard format. This candidate understands projects on a tactical level with basic supervision and project coordination skills and is efficient at handling multiple projects at the same time. Bachelor of Fine Arts degree in Graphic Design or related field is required. Individual’s portfolios should consist of brochures, annual reports, glossy magazine or book design, complex packaging design, die cuts, varnishes and has also worked on major design campaigns. Expert knowledge in Photoshop, Illustrator or Freehand, Quark XPress, and moderate knowledge of PageMaker and PowerPoint is necessary. Some web experience is also important but not always required but a solid understanding of its functions is required.

Corporate Communications: This position entails managing the overall external corporate communications and maintain a good public image for the Company To manage and develop the PR Department and establishes a corporate culture with regards to Public Relations.  Corporate communications involves working with and involvement in product launches and press releases, is responsible for marketing communications, public relations, and corporate identity. 
The individual also provides strategic public relations and marketing consulting for company's clients while planning and executing various marketing strategies. 

Brand Manager: Brand managers apply retail analysis to classification management while maximizing and creating future business opportunities based on research and identification of upcoming fashion, lifestyle, retail and industry trends. This position also develops classification strategy, new product and marketing tools for assigned categories in partnership with art department. Brand managers also lead, manage and control all activity essential to achieve optimum equity value, rate of return, and contribution consistent with corporate goals and objectives. Prepare and secure management support for the Brand's strategy, plans, and objectives. Formulate, recommend, and implement all key brand activities including market and consumer research, product development, consumer and store promotions, public relations and advertising.

 

Traditional Illustrator – A traditional artist who can translate concepts into visual representations in various media; pen and ink, oils, acrylics, watercolors, pastels, charcoal, graphite, cut paper. The art of illustration is multifaceted and requires extensive training as well as artistic ability. Advanced drawing skills are mandatory. Bachelor of Fine Arts degree in Illustration or related field is usually expected. Bill Rate: varies on project, project rate is traditionally negotiated.

Production Manager – The production manager is responsible for managing the process (bids, scheduling, production and delivery) of producing publications from concept through production, including photography, separations, 4-color press work as well as digital production. Production Managers are strong project managers, managing jobs simultaneously. In some cases, a proficiency in Quark XPress, Illustrator and Photoshop is desirable in this role.

Traffic Manager - Works in tandem with production manager and makes sure that disks, paperwork, specs, job orders, etc. get routed to all of the necessary places within the organization.  This is a junior position that is seen as the starting place in many ad and design agencies for those that are intelligent and capable, but have little experience in the industry.

Project Manager – Oversees projects in the creative department by organizing workflow, routing through in-house process and out to vendors as needed. Project management generally oversees particular project(s), working as a liaison between client and creative department. Written and verbal communication skills are necessary as well as management and supervisory skills. Must be detail oriented but able to see the big picture. They are also responsible for setting production schedules and project budgets.

Asst. Art Director – Good general graphic design skills. Good eye for layout, type, and color. Understands projects on a tactical level with basic supervision and project coordination skills. This person would generally have a Bachelor of Fine Arts degree in design or equivalent, 1-3 years of management experience as well as 2-4 years as a Senior Designer. Software packages would generally include but not limited to working knowledge of Quark XPress or PageMaker, Photoshop, and Illustrator or Freehand. 

Art Director – In addition to the skills of an Asst. Art Director, this person would have experience brainstorming and conceptualizing with the ability to translate ideas into storyboard format.  An Art Director should be able to coordinate and manage a wide range of vendors and staff. This individual should have experience taking responsibility for low to mid budget projects. In addition, they would have experience checking contract proofs and supervising press runs. Could have print and/or web experience. Candidate would have a Bachelor of Fine Arts degree in design or equivalent, 2-4 years of management experience as well as 3-5 years as a Senior Designer or Asst. Art Director. Working knowledge of Quark XPress or PageMaker, Photoshop, Illustrator or Freehand but not necessarily proficient. 

Senior Art Director – In addition to the requirements for Asst. Art Director and Art Director, this person would be experienced at managing and taking responsibility for large-budget projects and campaigns. Experienced at art directing photo shoots, both on location and in photographers’ studios. Knowledge of many different illustrators’ styles with a sense of what would be appropriate for different projects. Understands different design trends for print and web but has a flexible attitude towards a variety of styles. This candidate would have extensive experience on press. Candidate would have a Bachelor of Fine Arts degree in design or equivalent and 4-8 years of Art Direction experience. Basic knowledge of Quark XPress or PageMaker, Photoshop, Illustrator or Freehand is required. Familiarity with web applications like HTML, JavaScript, and Flash and multimedia applications like Director. A Senior Art Director generally has need for less current hands-on knowledge of the software but is familiar with the applications to know what capacity they are able to be used. 

Creative Director – At this level, all the qualifications for Art Director and Senior Art Director would apply. In addition, the Creative Director would be the leading conceptual initiator for the “big picture.” Strategically oriented, this individual would relate design work to the client’s overall business plans and goals. Top notch communication skills are mandatory for this position to be able to effectively and gracefully present solutions catered to client’s needs. Can interact with other creative directors, marketing executives, account managers and other team members. Candidate must demonstrate conceptual, technical, and creative diversity being efficient at “thinking outside the box.”  Software proficiency  is not important. 

