CAREER PATH: FASHION MARKETING & MANAGEMENT MAJOR



	Entry-Level
	Mid-Career
	Pinnacle

	Assistant Retail Sales Manager

· Self motivated with leadership, delegation & team building skills

· Customer service oriented & results driven

· Knowledge on apparel industry trends & forecasts

· Excellent listener with good communication skills

· Previous retail sales experience & good PC skills 
	Retail Sales Manager

Assistant Department Manager

Assistant Store Manager

Merchandise Team Manager


	Department Manager

Store Manager

Regional Merchandise Manager

Fashion Merchandiser/Forecaster



	Sales Representative/Field Sales Representative

· Strong communication, presentation & listening skills

· Self-motivated, outgoing, good follow through skills

· Knowledge on apparel industry trends & forecasts

· Good relationship building skills

· Previous retail sales experience
	Sales Supervisor

Sales Manager

District Sales Manager
	Regional Sales Manager

National Sales Manager

	Visual Merchandise Assistant

· Strong team building skills

· Organized with ability to multi-task

· Extensive knowledge on consumer buying trends

· Strong design & creative skills

· Previous retail & customer service experience
	Visual Merchandiser

Visual Merchandise Coordinator
	Visual Merchandise Director

Visual Merchandise Supervisor

	Assistant Planner

· Excellent written & verbal communication skills

· Strong analytical, mathematical & critical thinking skills

· Detail oriented

· Ability to prioritize

· Strong PC skills – Microsoft Office Suite
	Associate Planner

Planner


	Manager of Planning & Distribution

Director of Planning & Distribution



	Assistant Buyer

· Excellent written & verbal communication skills

· Customer service oriented

· Demonstrates analytical/quantitative thinking

· Strong PC skills, most notably, Excel

· Previous retail experience
	Associate Buyer

Buyer

Merchandising Assistant

Merchandiser

Assistant Fashion Coordinator
	Divisional Merchandising Manager

Merchandising Director

Fashion Coordinator

	Market Research Analyst Assistant

· Excellent written & verbal communication skills

· Detail oriented with accuracy & thoroughness

· Strong mathematical/analytical & research skills

· Knowledge on apparel industry trends & forecasts

· Previous retail and customer service experience
	Market Research Analyst

Market Researcher
	Director of Market Research

Market Research Manager


Fashion Marketing & Management 

Fashion Merchandising is the business that brings the world’s fashions from the designer showroom to the retail sales floor and consumer.  These individuals have strong business and professional skills with a flair for fashion.

Definitions of Entry-Level Positions

Assistant Retail Sales Manager  

Assists Retail Sales Manager in the daily operation of a retail store.  Oversees retail apparel and accessory sales to consumers within retail environment.  Displays merchandise to customers and manages purchasing process.  Skills necessary include: Self-motivated, ability to work in team environment, customer service oriented, results driven, strong communication skills and good PC skills (i.e. Microsoft Office Suite).  Previous retail sales experience required. 

Sales Representative/Field Sales Representative  

Responsible for selling company products/services through resellers/channels in assigned territory.  Represents the company in all activities with reseller/channel support.  Travels to stores or vendors in a predetermined geographical area or territory to present a manufacturer’s newest apparel/accessory/textile line to Buyers, who order merchandise for sale in their stores.  Skills necessary include: Excellent communication, presentation & listening skills, self-motivated, outgoing, good follow-through skills, good relationship building techniques and knowledge on apparel industry trends & forecasts.  Previous retail or sales experience is beneficial.

Visual Merchandise Assistant  

Assists in overseeing the conceptualization, design and execution of visual displays of apparel in stores, at trade shows and in fashion showrooms.  Assists in monitoring product productivity, merchandise placement and replenishment.  Helps with identifying poorly performing or discontinued products for markdown or transfer.  Assists with signage in store.  Aides in the implementation of the stores promotional directives and coordinates merchandise displays on a timely basis.  Skills necessary include: Strong team building skills, organized, ability to multi-task, knowledge of consumer buying trends, strong design and creative skills.  Previous retail sales experience required.

Assistant Planner  

Assists Planner in monitoring quantity and quality of stock in support of the business strategy for the company.  Communicates with stores and buying teams on location regarding issues and opportunities.  Aides in the planning process to achieve company sales, margin, turnover and flow objectives.  May also assist in determining high-level financial goals including pre-season & in-season projections and new store budgets.  Skills necessary include: Strong analytical, mathematical & critical thinking skills, excellent written & verbal communication skills, detail oriented, ability to prioritize and strong PC skills (i.e. Microsoft Office Suite). 

Assistant Buyer  

Assists the Buyer in the selection and procurement of merchandise, which supports overall company sales volume, gross margin and turnover objectives.  Predicts the types of items that consumers will want to purchase.  Compiles & maintains records of items purchased or transferred between departments/stores.  Reviews catalogs, industry & company publications, directories and trade journals to understand competition.  Prepares & sends purchase orders, communicates with vendors to ensure availability & delivery dates and helps in developing concepts & merchandising ideas.  Skills necessary include: Excellent written & verbal communication skills, customer service oriented, strong analytical/quantitative thinking and strong PC skills (i.e. Microsoft Office Suite).  Previous retail experience required.     

Market Research Analyst Assistant 

Assists in gathering and analyzing market data to help apparel/textile manufacturers determine which fabrics they should produce and in what quantities.  Designs surveys & questionnaires, organizes & conducts surveys, conducts focus groups and presents finding in reports from information gathered.  Skills necessary include: excellent written & verbal communication skills, detail oriented with accuracy, strong mathematical/analytical & research skills and knowledge on apparel industry trends & forecasts.  Previous retail and customer service experience is beneficial. 

